
 

 
 

 
SmartNews Launches "Self-Serve Ads” 

 Enabling Advertisers to Create and Manage  
Ad Campaigns on Their Own 

 
 Supporting the business growth of small and mid-sized companies 

 
TOKYO, JAPAN  (July 10, 2025) – SmartNews, whose mission is to deliver the world’s 
quality information to the people who need it, announced today that it will begin rolling out a 
new feature for its advertising platform in Japan, SmartNews Ads: “Self-Serve Ads.” This 
new feature enables advertisers to start with a small budget and deliver their campaign in 
the SmartNews app as soon as one day after the review. This will support accelerating 
marketing efforts and business growth of all advertisers, including small and mid-sized 
businesses nationwide. 
 
The Background Behind the Launch of "Self-Serve Ads" ​
​
Diversification of Advertisers and Rapid Growth of SMB Domain​
Since the launch of the ad business in December 2014, SmartNews has grown alongside a 
diverse range of advertisers across various industries and company sizes. In recent years, 
SmartNews has seen a significant increase in ad campaign submissions from small and 
mid-sized businesses (SMBs), including local businesses and specialized e-commerce 
operators. In the first quarter of 2024, advertising spend by SMBs in Japan grew by 44.7% 
year-over-year, while the number of accounts rose by 40.5%. The growth has been driven by 
various initiatives within SmartNews, including the introduction of a dedicated SMB support 
team, enhancements to the ad delivery system, expanded reach through "SmartNews for 
Docomo," and strengthened collaboration with advertising agencies. Through these efforts, 
SmartNews will continue to support the local Japanese economy and employment by 
assisting SMBs that face challenges in expanding sales channels and driving customer 
traffic.​
​
Challenges SMBs Face in Digital Advertising. Any SMBs operating with limited staff and 
budgets still face significant barriers to adopting and effectively utilizing digital advertising. In 
general, domestic SMBs often face the following challenges when engaging in digital 
advertising: 

 
●​ The process of opening an ad account involves inquiries and paperwork, which takes 

time to start the campaign. 
●​ Minimum spend requirements and prepayment can strain cash flow, making it difficult 

for SMBs to run small-scale test campaigns. 
●​ As bidding competition intensifies, cost per click (CPC) rises, making it challenging to 

measure ad performance within limited budgets. 
●​ When ads are managed by third parties, SMBs may not be able to promptly start or 

stop campaigns or update creatives. 

 



 

●​ There is a concern over brand safety, as ads may appear next to inappropriate 
content. 

These challenges make digital advertising difficult for SMBs to adopt and sustain. To 
address these challenges, SmartNews offers “Self-Serve Ads,” aiming to create an 
environment where SMBs can leverage digital advertising as a driver of business growth. 
 
＊　　　　　＊　　　　　＊ 
 
Key Features of "Self-Serve Ads": 

●​ Account setup, ad campaign delivery, budget management, and payments can all be 
completed online. 

●​ CPC with no minimum spend enables advertisers to easily launch campaigns with 
small budgets. 

●​ Credit card payments are supported, reducing cash flow burdens and simplifying the 
payment process. 

●​ Advertisers can instantly start or stop campaigns and update creatives, enabling 
flexible campaign operation. 

●​ Ads appear alongside reliable news articles, ensuring brand safety. 
●​ Approximately 40% of SmartNews users in Japan do not use social media on a daily 

basis (Note 1), which allows advertisers to reach potential customers who are difficult 
to reach with social media advertising alone. 

"Self-Serve Ads" enables SMB advertisers to adopt digital advertising with minimal burden, 
even with limited budgets and staffing, and flexibly operate the campaigns. Ads appear on 
highly reliable content surfaces, allowing advertisers to reach new customers effectively and 
enhance ad performance while protecting their brands. 

(Note 1) Nielsen MobileNetView August 2024 (Application level) / Android panel *Leading social media 
companies as A, B and C (based on internal analysis). The composition ratio of the number of SmartNews app 
users is calculated. The services used for comparison are selected by SmartNews. 
 
For more information on the "Self-Serve Ads" service and account creation, please refer to: 
https://ads.smartnews.com/home/ 
 
 
Location-Based Ad Product "Pin With Radius Targeting" is Also Available 

On the "Self-Serve Ads" management screen, advertisers can use the "Pin With Radius 
Targeting" feature (Note 2) where they can use a map interface to define ad delivery areas 
based on a radius around a custom point. This is optimal for locally based SMBs that wish to 
promote store visits and sales activities in a specific area, as ads are delivered to users who 
have either physically visited the area or are inferred to reside nearby. By leveraging the 
self-serve system, which allows low-budget ad placement, advertisers can control expenses 
while continuously verifying the effect and steadily improving the performance. 

(Note 2) "Pin With Radius Targeting" Press Release (June 18, 2025, Press Release) 
https://prtimes.jp/main/html/rd/p/000000683.000007945.html 
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SmartNews remains committed to helping advertisers of all sizes including SMBs tackle their 
marketing challenges and achieve business growth. SmartNews will continue to enhance 
features of the ad platform and aim to deliver new ad products following the launch of 
"Self-Serve Ads." 
 
 
Advertiser Inquiries: 
📧ads-promotion@smartnews.com 
 
 
About SmartNews, Inc. 
Founded in 2012, SmartNews is a leading global information and news discovery company, 
dedicated to delivering quality information to the people who need it. SmartNews provides 
news that matters to millions of readers using powerful AI discovery, a team of 
award-winning journalists offering thoughtful curation, and deep partnerships with more than 
3,000 trusted global publisher partners.  
https://about.smartnews.com/en/ 
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